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NATIONAL HEART ALLIANCE
National Heart Alliance and Irish Heart Foundation call for ban.

78% of Irish parents support ban of unhealthy food ads up to 9pm

Almost 4 in 5 Irish parents would agree to a ban of unhealthy
 food advertising up to the watershed of 9pm according to a new survey commissioned by the National Heart Alliance. Nine in 10 parents said that advertising influences their children’s food choices. The National Heart Alliance, together with the Irish Heart Foundation, today called for an urgent ban on advertising of unhealthy
 foods between the hours of 6am to 9pm.

Speaking on behalf of the National Heart Alliance, the Irish Heart Foundation’s Health Promotion Manager Maureen Mulvihill said: “Irish parents have identified a need to address not just broadcast media, but all media targeted at children carrying ads for unhealthy foods. We have shown leadership in public health to protect passive smokers in the workplace, now let us show the same leadership to protect the health of our children and take one important policy step to tackle the problem of obesity in children.”

In the latest Red C poll
, 96 per cent of parents surveyed said that television was the biggest source of advertising of unhealthy foods to children. This was followed by vending machines at 24 per cent, food packaging at 21 per cent and the Internet at 18 per cent.

The National Heart Alliance also welcomed Minister for Communications, Eamon Ryan’s recent indication to bring in legislation to protect children from the marketing of unhealthy foods under the new powers of the Broadcasting Authority of Ireland. The Alliance stressed the need to ensure that children who watch programmes outside of children’s viewing are also protected. The advocacy group urged the Minister to take on board both the concerns of Irish parents and strong scientific evidence that links commercial promotion of foods and beverages to poor diets in children.

Margot Brennan from the Irish Nutrition and Dietetic Institute and one of the 26 member organisations of the National Heart Alliance supporting the Paper said: “ It is disappointing since we first launched a campaign to address food marketing to children in 2005 and presented to the Joint Oireachtas Committee on Health in 2006, that there has been little action to address food marketing to children and parents concerns have increased.” 

To highlight this important public health issue, the National Heart Alliance is launching the Children’s Food Campaign. The aim is to keep parents, policy makers and other stakeholders informed and to encourage ongoing debate on the issue through a new website www.childrensfoodcampaign.net to be launched shortly.

Red C Poll findings:

Over 2,000 adults were interviewed of whom 632 were parents of dependent children.

· 89% of parents agree that advertising influences their children’s food choices.

· The main sources of unhealthy food advertising to children cited by parents were television (96%), vending machines (24%) food packaging (21%) and the Internet (18%).

· There is considerable concern among adults surveyed – 3 out 4 adults - about advertising of unhealthy foods to children, with females, older parents most concerned.

· Over 4 in 5 parents and all adults interviewed in this survey feel action needs to be taken on this issue.

· The vast majority of parents (78%) and all adults (75%) are in favour of a ban for ads for unhealthy foods up to 9pm. 

Key recommendations of the Children’s Food Campaign4:

· The Children’s Advertising Code should restrict advertising of energy-dense, nutrient-poor foods high in fat, sugar and salt, as defined by nutrient profiling between the hours of 06:00 and 21:00.

· Parents, carers and guardians need support from the Department of Health and Children, the Health Service Executive (HSE), and the Department of Education and Science, as well as other statutory and voluntary bodies on the identification of health risk and guidance for implementing healthy dietary patterns in the home.

· The school environment is a pivotal setting for the promotion of healthy living, physical activity and healthy weight, which needs to be guided by a healthy food policy.

· The healthcare environment needs to be guided by a food and nutrition policy.

· The retail sector should develop and implement a code of practice to control placement of unhealthy foods at toddler and child level and at checkouts. 

· Manufacturers should reformulate products high in fat, sugar and salt, especially those aimed specifically at children.
· Government Departments and agencies and the new Broadcasting Authority of Ireland should monitor the nature and extent of food marketing to children, with particular reference to the emerging technologies of the Internet and text messaging.
-ends-

Media queries to Caroline Cullen, Communications Manager, Irish Heart Foundation Tel 01 6685001, Mobile 086 6049282, Email ccullen@irishheart.ie
For other information contact: Maureen Mulvihill, Health Promotion Manager, Irish Heart Foundation, Tel 01 6685001 Email mmulvihill@irishheart.ie 

See Children’s Food Campaign position paper: Protecting Children from marketing of unhealthy foods on www.irishheart.ie 

National Heart Alliance members supporting this position paper:
· ASH Ireland

· Association of Health Promotion Ireland

· Centre for Health Behaviour Research, Waterford Institute of Technology
· Centre for Sports Science & Health, Dublin City University

· Dental Health Foundation

· Dept of Nursing & Health Sciences, Athlone Institute of Technology

· Dept of Physical Education & Sports Science, University of Limerick

· Dept of Preventative Medicine, St Vincent’s Hospital

· Diabetes Federation of Ireland

· European Institute of Women’s Health

· Health Promoting Hospitals Network

· Joint Managerial Body of Secondary Schools

· Health Service Executive (HSE), Population Health

· Institute of Community Health Nursing

· Institute of Public Health

· Irish Cancer Society

· Irish Heart Foundation

· Irish Nurses Organisation

· Irish Nutrition and Dietetic Institute

· Irish Sports Council

· National Sudden Infant Death Register

· National Youth Council of Ireland

· Physical Education Association of Ireland

· safefood

· School of Biological Science, Dublin Institute of Technology

� The term unhealthy is used in this context to describe foods that are energy-dense, nutrient-poor and high in fat, sugar and salt.


� For the purposes of controlling food marketing, categorisation of energy-dense, nutrient-poor foods, high in fat sugar and salt, should be based on dietary recommendations established by the Department of Health and Children and defined by nutrient profiling. 


� RED C interviewed a random sample of 2,011 adults aged 18+ years old by telephone between April 7– 23, 2008 of which 632 respondents were parents.   Interviews were conducted across the country and the results weighted to the profile of all adults aged 18+.  The margin of error on the sample size of 632 parents is +/- 4.1%.  Information in this report can be republished if sourced correctly and prior agreement from National Heart Alliance and RED C is sought








